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Click here to learn the inside
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winning real estate Facebook 

ad campaigns that create 

omnipresence and generate 

buyer and seller leads.

…in LESS than 30 days!
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Agency Proven & Tested
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Basic elements all ads 
should have
• Value proposition

• Call to action

• Sense of urgency

• Relevant image
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Ads by Goal
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Branding

• Branding is extremely important to ensure you’re top of mind 

when the time comes for the buyer or seller to act.

• Even at a small budget, always try to maintain branding ads 

going in your market. These ads will have the same effect as 

postcards do with people in the neighborhood you’re 

farming. People will know they’ve seen your face – you’ll 

become familiar in the area.
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Branding

Become a celebrity in your 

neighborhood by showing your 

image in your ads (need help 

adding your image? Click 

Here)

• Value proposition

• Customer need

• Offer

• Call to action
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Branding

Promoting testimonials is a 

great way to promote your 

brand in a neighborhood

• Customer need

• Value proposition

• Call to action
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Branding

Just as you would do with a 

post card, include your picture 

to increase brand awareness  

(need help adding your 

image? Click Here)

• Value proposition

• Customer need

• Offer

• Call to action

10Facebookadsforrealtors.com

https://www.39celsius.com/facebook-ads-for-realtors-training-course/?utm_source=pdf&utm_medium=pdf&utm_content=ultimate-ad-library-realtors&utm_campaign=tripwire


Branding – “Digital Yard Sign”

“Just Listed” and “Just Sold” ads are 

also a way to promote your brand. 

You can include your picture over the 

listing’s image to increase brand 

awareness  (need help adding your 

image? Click Here)

• Value proposition

• Customer need

• Offer

• Call to action
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Buyers
• Targeting buyers is similar to branding, except you want to 

include listings and properties recently sold in the area 

you’re farming.

• A huge advantage can be gained when you include strong 

incentives for a person to go with you versus another realtor. 

Saying that you are professional and will work hard is a given 

to a buyer. What else can you do or can you offer?  Can 

you partner with a landscaping company and offer buyers a 

coupon on new landscape? Window treatments? 

Appliances? 
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Buyers

Just listed ads encourage 

both buyers and sellers. 

Target people within the 

neighborhood

• Value proposition

• Sense of urgency

• Call to action
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Buyers

Promoting “Buyer Specials” 

can be a differentiator 

between you and your 

competition

• Value proposition

• Sense of urgency

• Call to action
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Buyers

Showing home prices in a 

local map can encourage 

sellers

• Sense of urgency

• Value proposition

• Offer

• Call to action
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Sellers

• Targeting sellers is the most difficult type of ad. 

• Include an offer like a Free Home Evaluation, or another 

incentive to differentiate your services from your competitors 

and encourage leads.

• Include strong copy that emphasizes that “now is the time to 

sell”.
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Sellers

Promoting “Just Sold” listings is 

a great way to incentivize 

potential sellers (need help 

adding a badge to your 

image? Click Here)

• Offer

• Customer need

• Call to action

• Sense of urgency
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Sellers

Aspirational images of homes 

can encourage both buyers 

and sellers

• Sense of urgency

• Customer need

• Value proposition

• Call to action
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Sellers

Headlines like “Prices are up 

in your area” can encourage 

people to sell

• Value proposition

• Sense of urgency

• Customer need

• Call to action
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Ads by Type
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Single Image Ads

• Single image ads like the ones we’ve showcased earlier are 

easy to implement.

• The advantage of single image ads is that if you load several 

images, different single image ads will be created. This 

means you can test different type of images. 

• Create a single image ad, but add several images so you 

can easily rotate between ads without having to create a 

new ad every time. 

21Facebookadsforrealtors.com

https://www.39celsius.com/facebook-ads-for-realtors-training-course/?utm_source=pdf&utm_medium=pdf&utm_content=ultimate-ad-library-realtors&utm_campaign=tripwire


Video

• Video ads are delivered at a lower cost than single image 

ads and receive greater engagement.

• Use video as the ad within the Reach, Branding, Traffic, or 

Lead campaign objective.

• Using a video for an ad does not mean your campaign 

objective is or has to be video views.

• When using video ads, load the video file directly to 

Facebook. Do not just include the link of the video on 

another platform (like Youtube).
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Video

Load a video directly to 

Facebook to run ads (not a 

link from Youtube or any other 

platform), or create a 

slideshow right on Facebook 

that will deliver just like a 

video
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Video

Load a video of the property, 

or upload several images to 

the Slideshow format to 

create a video
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Carousel

• Carousel ads are great to showcase listings because you 

can include multiple images in one ad.

• This type of ad is also great for showcasing several customer 

testimonials.
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Carousel

Showcase several images of 

a home to increase 

clickthrough
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Arrows allow viewers to click 

through the images
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Carousel

Showcase several testimonials 

in a carousel ad. Include your 

logo and image on the last 

image slot
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Things to remember when 
writing copy

• Include a call-to-action

• Be specific when possible (how many homes you’ve sold, 

what’s the price of the home, what’s the dollar value of a 

gift, etc.)

• Include an element of urgency (this home will not last long, 

priced to sell, interest rates will go up, etc).

Need more help? 

Sign up to our FREE Webinar >> where 

you’ll learn how to create top performing 

Facebook Ads! 28
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